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Abstract:
The key element of creating a business and the 
resulting management is the birth of an 
entrepreneur and entrepreneurship. The purpose 
of this article is to investigate, determine the role 
and type of entrepreneurial relationship in 
business management. With the aim of practical 
implementation and a survey of correlation type, 

people were asked in the form of a

questionnaire to measure the relationship between 
the two and the role of entrepreneurship in 
business management. Analysis of the results in 
SPSS software showed that there is a significant 
relationship between these two and 
entrepreneurship plays a predictive role for 
business management. Also, in order to identify 
the effective factors in prioritizing them in the 
approach of this role, active experts and experts

in the relevant matters were measured in the form 
of a pairwise comparison table, which shows that 
the most important reason for an entrepreneur to 
create a business is the economic factor

Keywords: entrepreneurship, business 
management, cooperation
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