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Abstract

Major economic crises can disrupt the existing
demands and needs of customers. In this study, a
bibliometric analysis was performed to identify the
factors affecting the behavior of consumers in the
market recession. To obtain data and find research
gaps in the literature, articles published in the Web of
Science database between 1992 and 2024 were
selected in this field. Systematic bibliometric review
was done with VOSviewer software and R
programming language. In the performance analysis
section, highly cited articles, productive authors, and
countries were identified. Six main clusters were
identified in the vocabulary co-occurrence analysis
section. which includes: cluster 1) improvement of
consumer purchasing situation and development of
businesses, cluster 2) employment situation and fear
of unemployment, cluster 3) product performance
management during the recession, cluster 4) business
models of relationships with customers Cluster 5)
Customer trust and satisfaction during the recession,
Cluster 6) Forecasting consumption and social
resilience during the recession.
Keywords:  bibliometric,  market
marketing strategy, market orientation
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