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Abstract

In recent years, the perfume industry has been
transformed by a market shift toward new
business models; understanding the interplay
between formulation economics and customer-
perceived value is a crucial tool for
successfully  establishing a  competitive
advantage. Employing a library-based research
approach and a conceptual-analytical review of
credible scientific literature published between
1990 and 2026, this study examines key
concepts and existing literature to identify the
factors driving success in the artisanal perfume
industry. The findings indicate that formulation
economics plays a pivotal role in the success of
these businesses. Furthermore, factors such as
creativity, branding and storytelling, the
product's sensory  experience, digital
marketing, value-based pricing, the quality of
raw materials and production, and formulation
innovation are significant; they function within
an interactive system to shape customer
perception and build competitive advantage.
Ultimately, success is achieved when the
product's  technical attributes create a
distinctive  experience that meaningfully
enhances perceived value and fosters customer
loyalty.

Keywords: Consumer behavior, Customer
perceived value, Formulation economics,
Handmade perfume, Luxury marketing
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